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Nestlé at a glance

Around

273 000
employees

2 000 + 
BRANDS
worldwide

Number of 

country we sell 

in 186

376 
factories
in 81 

countries

Providing safe, 

quality nutrition 

for 155 years

CHF 84.3 BILLION
Group sales in 

2020

1 BILLION NESTLÉ 
PRODUCTS SOLD 

EVERY DAY



Nestlé Paraguay
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Plata Region

8% of
total Sales

+70 years in PY
With our brands

Our People

100% Importer 

• 1 Head Office
• 1  Shared Services Center

(NBS Latam)

Lead Food & Beverage 
Chamber

We promote formal 
trade

Leader in nutrition, health and wellness

44%
men

56%
women

+370    Direct Employees 

+250 Indirect Employees

Our People 
usD MIO 40



Sources:  CCR, 

Nestlé is currently the 5th Food & Beverage player
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300

109

76 69
40 38

22 18 16 10 9 2 0,2

Sales (USD m)

Main brands



Present in all life stages of Paraguayans since 1946
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Continuous innovation with relevant brands delighting
our consumers

1946

1998

NESTLÉ ARRIVED IN 
PARAGUAY

2001 2011

BRANDS PRESENCE 
LOCAL DISTRIBUTOR

2014 2019 2021

ROAST & 
GROUND COFFEE STBX

2015 2020
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NESCAFE 'Top of mind’ award during 9 consecutive years

+9 years winner of
renowned awards in 

the category



CHOCOLATES with outstanding presence in the Market

ENHANCE QUALITY 
OF LIFE 

THROUGH MOMENTS
OF DELIGHT
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1st Shared Service Center in Paraguay

NBS ASU at a glance

Over 320 employees 

SERVICES TO 20 countries

2 languages

Average age 26

Our Services

2019

NBS arrived in Paraguay 

2022
Expansion plan

83%

Based in Paraguay:

• Macroeconomic stability
• Competitive tax advantages
• Young talent
• Spanish Language (America)
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development

Portfolio

Safeguarding
our environment

“We unlock the power of food to enhance quality of life 
for everyone, today and for generations to come”

Portfolio 

Helping to develop with greater 
prosperity and self-sufficiency

Preserving natural resources for
future generations.

Enabling healthier and happy 
lives

With the Support 
of:

With the support
of:

10



Building solid Nutritional foundations in Paraguayan 
children and their environment
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+20 years of

alliance with

Validated by:

we teach ABOUT healthy 
eating and hygiene habits



Our ambition is to help young people have access to 
economic opportunities.

Get Skilled

Get
support

Get more 
opportunities

Get hired

Areas of action

• Hiring of young people
under 30

• First job opportunities
(Internships, Dual Practices)

• Training and coaching to
promote employment and 
entrepreneurship.

• Alliances with companies
and government entities
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Creating opportunities for rural & agro-entrepreneurs
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• Support for the
future Fundación Paraguaya 
cheese factory. “learn by
doing”

• Trainings for young agro-
entrepreneurs

+400 youth and 
Families Impacted 
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Platform of future talents 
with specific training

In alliance with 

1st Multinational Company to adopt Dual Education
program to empower future generations

70% prActicaL – 30% tHEORY

+32 trainees hired

Announcement of Dual 
Education in Paraguay at the 

“Youth Summit Mercosur 2021”
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Nestlé Paraguay hosted 3rd “Mercosur Youth Summit”

+27 live

workshops

+ 30 
Companies

+ 32.000 
visits

+27.000 cONNECTED
+2.300 Job opportunities

100% virtual and free event that seeked to
inspire and provide tools and 

opportunites for young people

Virtual job fair
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Accelerate Circular Economy Initiatives

Alliance with: 

Capsules recycling
pilot Program

“Program to Promote the Circular Economy in 
Paraguay"

First Stage

“Recycling is giving it a try again.
Recycling is a small gesture of love”

Consumer
Education through
RE Campaing

re-usage of boxes

http://drive.google.com/file/d/1Jxm7DLRN6zamd9qT9zYP--uWGKwSWCZ8/view
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