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Nestlé at a glance

Providing safe, [l 2000 +
quality nutrition il BRANDS

for 155 YEARS worldwide

1 BILLION NESTLE
PRODUCTS SOLD
EVERY DAY

Number of CHF 84.3 BILLION

country we sell
In 186

Group sales in
2020
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Nestlé Paraguay

USD MIO 40
Our People
%; tsofacl)fSales +370 Direct Employees
Plata Region +250 Indirect Employees
® o
|n| 449 56%
- MEN WOMEN
100% Importer
e +70 YEARS IN PY
1 Shared Services Center ~ WITH OUR BRANDS
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Lead Food & Beverage
Chamber

We promote formal
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Leader in nutrition, health and wellness




Nestlé is currently the 5th Food & Beverage player -

Sales (USD m)
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Present in all life stages of Paraguayans since 1946 e
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A
Continuous innovation with relevant brands delighting
our consumers

BRANDS PRESENCE
LOCAL DISTRIBUTOR

(Nestis

PROFESSIONAL.

2011 2014 2019 2021
2015

NESCAFE Nestie

olce 4

i Nesfi

, sPURINAIJ
NESTLE ARRIVED IN ROAST &
PARAGUAY GROUND COFFEE  STBX
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N

NESCAFE 'Top of mind’ award during 9 consecutive years

NESCAFE

NESCAFE.

" NEscare

+9 YEARS winner of
renowned awards in
the category

CATEGORIA
ALIMENTOS
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ENHANCE QUALITY
OF LIFE

THROUGH MOMENTS
OF DELIGHT
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#HOMEBREAK
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1st Shared Service Center in Paraguay * <

2019

NBS ARRIVED IN PARAGUAY

NBS ASU at a glance

services T0 20 COUNTRIES

over 520 eMPLOYEES
AVERAGE AGE 26 83%
2 LANGUAGES

N
Based in Paraguay: g/

Macroeconomic stability
Competitive tax advantages
Young talent

« Spanish Language (America)
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Nestle | wmm
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EXPANSION PLAN

Our Services
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@ HIRE TO RETIRE RECORD TO REPORT
_®
& ~J DIGITAL & SOCIAL MEDIA
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“We unlock the power of food to enhance quality of life -
for everyone, today and for generations to come”

-

FOR INDIVIDUALS & FAMILIES FOR COMMUNITIES FOR THE PLANET
Enabling healthier and happy Helping to develop with greater Preserving natural resources for
lives prosperity and self-sufficiency future generations.
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NESTLE por \_/LIDERES o e \IBID /LAB m MOISES

&~ BERTONI
NINS SALUDABLES @
of: paraguaya

@.
Asuncion

With thz:upport v 255"0%7&5, r e CI C]. a
" — g s ;
o L 4 . (©)
I tierranuestra’ .Oa.a. T Latitud @
APRENDIZAJE pava ¢ 4 DESARROLLD 7 Proraadyimmie R
w NESTLE
NS
S0

10 Nestle Good food, Good life



¢

Building solid Nutritional foundations in Paraguayan
children and their environment

o A . PETRINNQUEUS OS] S
+20 years of Al ATTTMAl | pongan musica en la cocinal o)y
alliance with ) % R A= : Y /mmmm&"‘?""ﬂﬂll‘hl

‘ tierranuestra’
APRENDIZAJE parras I DESARROLLD

w %f L7 \"f
Validated by: My o o e '
MINISTERIO DE o NEXTLE por
EDUCACION L1
Y CULTURA NINOS SALUDABLES €
Indirect Tnlnlng‘ Educational
WE TEACH ABOUT HEALTHY Eatiopnts i

EATING AND HYGIENE HABITS

63.000 1.800
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aha2. Our ambition is to help young people have access to =

economic opportunities.

GET SKILLED
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Nestle

GET MORE
OPPORTUNITIES

12

Areas of action

Hiring of young people
UNDER 30

FIRST JOB opportunities
(Internships, Dual Practices)

TRAINING AND COACHING to
promote employment and
entrepreneurship.

ALLIANCES with companies
and government entities
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ssh=t. Creating opportunities for rural & agro-entrepreneurs
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fundacion
paraguaya

Support for th.Pj 750 |ESCUELA'AGRICOLA |50 :
future Fundacion Paraguaya [ e BRI\ e ae) o adl
cheese factory. "learn by e o FE T ee

doing" B O oo o oo 8

« Trainings for young agro-
entrepreneurs

+400 YOUTH AND
FAMILIES IMPACTED
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izdz2 1st Multinational Company to adopt Dual Education -

program to empower future generations

Platform of future talents
with specific training

N\ | Ministerio de +32 trainees hired

* 5| | TRABAJO, EMPLEO
2/ |'Y SEGURIDAD SOCIAL

&

70% PRACTICAL - 30% THEORY

UNA MULTINACIONAL CON PROPOSITO

NNESTLE: COMPROMETIDA CON JOVENES DE LA R :m_ ¥

LA EMPRESA APLICARA LA EDUCACION DUAL EN PARAGUAY

-\
\\

Announcement of Dual
Education in Paraguay at the
“Youth Summit Mercosur 2021”
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asba2. Nestlé Paraguay hosted 3rd “Mercosur Youth Summit”

@3&0%!«1% S AR . — A
DEJOVENES &, <

DEL MERCOSUR -—"r O —

3 2&'3&%55 #PorLosJovenes

VIRTUAL JOB FAIR

100% VIRTUAL AND FREE EVENT that seeked to
inspire and provide tools and
opportunites for young people

+27 live

workshops

+352.000

visits

ESTE ANO PARAGUAY ES LA SEDE > —
TERCER ENCUENTRO DE JOVENES DEL MERCOSUF STpRNG
Mmo;xmnemmososvmm / 539:/;/4\
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,{ Accelerate Circular Economy Initiatives

FUNDACION

Alliance with: \3 BlD \ LAS m MOISES

BERTONI

Nestle

“PROGRAM TO PROMOTE THE CIRCULAR ECONOMY IN
PARAGUAY"

DISFRUTA
CON DOLCE,

CAPSULES RECYCLING

PILOT PROGRAM
First Stage

¢

“Recycling is giving it a try again.
Recycling is a small gesture of love”
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Nestie.

CONSUMER
EDUCATION THROUGH
RE CAMPAING

RE-USAGE OF BOXES
SENNE
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http://drive.google.com/file/d/1Jxm7DLRN6zamd9qT9zYP--uWGKwSWCZ8/view
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